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Forward-Looking Statements
and Non-GAAP Measures
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Certain information included in this presentation is forward-looking, within the meaning of applicable Canadian securities laws. Forward-
looking information includes, without limitation, statements regarding the future financial position, business strategy, market conditions,
budgets, litigation, projected costs, capital expenditures, financial results, adjusted operating cash flow, EBITDA from operations,
expected EBITDA from operations, taxes and plans and objectives of or involving Superior and Superior Plus LP. Forward-looking
information in this presentation includes but is not limited to, consolidated and business segment outlooks, expected AOCF, expected
AOCF per share, business strategy and objectives, future capital expenditures, future economic conditions, future dividend payments,
dividend strategy, future cash flows, anticipated taxes, benefits and synergies resulting from corporate and asset acquisitions,
commodity prices and costs, expected life of facilities, and statements regarding the future financial position of Superior and Superior
Plus LP.

Forward-looking information is based on various assumptions that Superior believes to be reasonable. Those assumptions are based on
information currently available to Superior, including information obtained from third party industry analysts and other third party sources
concerning the historic performance of Superior’s businesses, anticipated financial performance, current business and economic trends,
and the other assumptions set forth under the ‹Outlook› sections contained in Superiorfis 2011 First Quarter MD&A. Readers are
cautioned that the preceding list of assumptions is not exhaustive.

By their very nature, forward-looking information involve inherent risks and uncertainties, both general and specific, and risks that
predictions, forecasts, projections and other forward-looking information will not be achieved or that expectations will prove to be correct,
some of which are described in this presentation and in the 2011 First Quarter MD&A. Such forward-looking information necessarily
involves known and unknown risks and uncertainties, which may cause Superior’s or Superior Plus LP’s actual performance and
financial results in future periods to differ materially from any projections of future performance or results expressed or implied by such
forward-looking information. We caution readers not to place undue reliance on this information as a number of important factors could
cause the actual results to differ materially from the beliefs, plans, objectives, expectations and anticipations, estimates and intentions
expressed in such forward-looking information. These risks and uncertainties include but are not limited to the risks referred to in
Superior’s 2010 Annual Information Form under the heading ‹Risk Factors›.

When relying on our forward-looking information to make decisions with respect to Superior, investors and others should carefully
consider the foregoing factors and other uncertainties and potential events. Any forward-looking information is made as of the date of this
presentation and, except as required by law, Superior does not undertake any obligation to publicly update or revise such information to
reflect new information, subsequent or otherwise. All dollar amounts are in Canadian dollars unless otherwise noted. The forward-
looking statements contained in this presentation are expressly qualified by this cautionary statement.
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Business Overview
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 Superior Plus ‚ „Three Businesses ‚ ONE Investmentfi
Energy Services
Specialty Chemicals
Construction Products Distribution

 High-yielding corporation ‚ Converted December 31, 2008
 Excellent access to capital
 Focused on improving efficiency and organic

growth generation
 Attractive acquisition and geographic / market expansion

opportunities in all three businesses
 North American focused with 4,800 employees



EBITDA From Operations

$ 2 6 .4  m illio n
1 1 %

2010 2011(1)

4

Energy Services

Specialty Chemicals

Construction Products Distribution

$ 3 2 .0  m illio n
 1 2 %

$ 1 3 0 .0  m illio n
4 8 %

$ 1 0 7 .5   m illio n
4 0 %

(1)
Based on midpoint of 2011 Financial Outlook

$238.5 million $269.5 million

$110.6 million
46%

$101.5 million
43%



Energy Services-Overview

Canadian propane distribution
Canadafis largest retail supplier of propane
Full service offering

U.S. Northeast refined fuels
Significant heating oil, propane and distillates

platform in the northeastern U.S.
Full service offering

Supply and portfolio management
Leading natural gas liquids marketing company with potential

to add the Northeastern U.S. to its portfolio

Fixed-Price Energy Services
Leading Canadian energy marketer offering natural gas

and electricity plans to commercial customers in Ontario,
Quebec and British Columbia 5



Energy Services Diversification
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Based on gross profit by business for the twelve-month period ended December 31, 2010

‘The Energy Services business is well diversified across
various geographic and end-use markets’

7%
4%

49%

10%

30%

Canadian Propane Distribution

Fixed-Price Energy Services

Wholesale Supply Management

U.S. Refined Fuels

Other Services



Energy Services Opportunities

Canadian Propane
 Customer Growth Initiatives

Continued focus on sales and marketing to attract
and retain customers

Build and execute on a plan to leverage our safety expertise
Target existing customers and further penetrate with

service offerings
 Productivity Improvement Opportunities

 Integration of ERP upgrade, web-based customer service
applications and other technology improvements

Ability to pay and update customer accounts on-line
 Supply optimization - Leverage and diversify current storage

locations and supply relationships to expand market presence
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U.S. Refined Fuels
Pursue propane and propane service expansion

opportunities across all markets in the Northeastern U.S.
Cross-selling opportunities in conjunction with the Fixed-

Price Energy Services business (electricity and natural
gas) offerings to be introduced to existing customer base

Continue to improve cost structure by identifying back-
office synergies and productivity improvements

U.S. industry consolidation opportunities
Potential tuck-in acquisitions in highly fragmented

N.E. heating oil market
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Energy Services Opportunities



Q1 2011 colder than normal weather: Canada 8% colder
and the US Northeast 4% colder than the respective 5-
year average

Customer conservation continues to be prevalent due to
high commodity prices and improved energy efficiency

 Industrial propane demand continues to grow
Overall propane demand in Canada declined during the

recession but is now beginning to grow
US Northeast heating oil demand continues to decline

but propane demand is growing

99

Energy Services Market Fundamentals



Specialty Chemicals–Overview

Manufacturer and supplier of specialty chemicals
and provider of technology-related services

Second-largest producer of sodium chlorate in
North America and worldwide with an estimated
production capacity of 26% and 15%, respectively

Third largest producer of Potassium Chloralkali
products in North America. Successful startup of
Port Edwards, Wisconsin facility in Q4 2009

Nine manufacturing facilities

Approximately 500 employees

10



Product Diversification

73%

12%

9%

6%

2004 EBITDA 2010 EBITDA

‘Superior has diversified its Specialty Chemical Business’

11

North American Chlorate

Technology

Chloralkali

International Chlorate

48%

32%

1%

19%

In accordance with Canadian GAAP



Specialty Chemicals Opportunities

Continue to optimize existing chemical facilities

Chlorate industry consolidation opportunities

Exploring international expansion opportunities
 Leverage chlorine dioxide technology
 Leverage strategic partnerships

Use Port Edwards facility expansion to attract
ECU customers to adjacent land (60 acres)

Additional opportunities to expand into other
product lines

12



Pulp markets remain strong and outlook continues to be
positive

North American chlorate substantially sold out supporting
high utilization rates

Global demand for chloralkali products remains strong
Weak U.S. dollar and low natural gas prices supporting

export market

1313

Specialty Chemicals Market Fundamentals



Construction Products Distribution-Overview

14

Leading distributor of Walls and Ceilings Products
and Commercial and Industrial insulation in Canada
and the U.S.
Commercial
Residential
Industrial
Fabrication services

Productivity partner with contractors providing
value-added services

Operational: 115 distribution centers, including 13
fabrication facilities, across 6 provinces and 30 states

Approximately 1,450 employees



End-Use Market Diversification
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28%

16%41%

15%

Commercial ‚ New

Residential

Industrial

Commercial ‚ Renovation

µThe Construction Products Distribution business is diversified
across geographic and end-use markets•

% based on 2010 Revenue by Segment



Growth Opportunities

Product line expansion:
Full walls + ceilings product line in

23 architectural centres

C+I insulation in walls and ceilings centres

Geographic growth and consolidation:
Selective acquisitions

Greenfield

Business positioned for end-use market recovery
Significant leverage to economic recovery
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North American commercial market beginning to show
signs of improvement

Renovation activity throughout North America remains
strong

 Industrial activity weak at the end of 2010 and early into
2011 ‚ business spending is improving

Housing starts in Canada remain stable
U.S. new housing at record low levels with slow growth

to respond to household formations
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CPD Market Fundamentals


